This paper aims to address the readiness of hospitality students to face the challenges in the multinational trade and business environment by analyzing the level of Intercultural Communication Competence (ICC) among the students and how the use of new media for intercultural communication activities impacts on the development of ICC.
Background
The implementation of ASEAN Economic Community (AEC) in 2015 raises many questions about the challenges and impacts faced by enterprises in the region. This in turn questions the readiness of education/training institutions in preparing and equipping students with the necessary competencies for meeting the demands of a competitive multinational trade environment. In [7] , reported that higher education graduates provide more satisfactory performance to their employers. In [9] , proposed that, in order to meet the challenges, education institutions need to prepare their students to recognize their own culture and to respect other cultures different from their own-in other words the students must be equipped with intercultural communication skills.
Intercultural Communication Competencies (ICC) is one of the capabilities that workers
and professional need to facilitate their operations in the globalised economic system. Vocational education institutions, especially in the hospitality industries, would need to equip their students with thenecessay ICC.
Intercultural Communication Competence
In [5, 6] , defined intercultural communication as the study of communication from the cultural perspective, focusing on the value of effective interaction between individuals ICoSaPS Conference Proceedings of different cultures. Furthermore, [8] identified seven categories for effective crosscultural communication, including display of respect, orientation to knowledge, empathy, role behavior, interaction management, tolerance for ambiguity, and interaction posture.
Other scholars have proposed instruments to measure the intercultural communication competence (ICC). In [2] , identifies four dimensions in intercultural communication competence: personal attributes, communication skills, psychological adaptation, and cultural awareness. To measure those dimensions, [3] developed an instrument into which they include five traits: intercultural confidence, intercultural attention, intercultural empathy, ethnocentrism, and intercultural tolerance.
New Media Use
In the practice of intercultural communication, media is becoming an important channel for the participants [1] . The development of new media has presented a platform called "virtual community" in which people meet, share interests, and exchange social support using the internet [10] . In [4] , argued that during intercultural communication, using Likert scale). The data were analyzed using descriptive, simple linear regression, and Chi-square statistics. 
Method

Finding and Discussion
The finding of the study will be divided into three main parts: the description of the variables, the effect of demographic factors on the level of ICC, and the effect of new media use on the level of ICC. Table 2 presents the results of Chi-square statistics for determining the differences of ICC scores based on the demographic variables (sex, internship, and interest).
Description of the Variables
Variation of ICC Based on Demographic Variables
From Table 2 , it can be seen that the results of Chi-square tests do not demonstrate any significant differences or variations of both total ICC scores and ICC dimensions among the students. It can be concluded that based on the sex, enrollment in internship program, and interest in industry, there is no difference of ICC level. All the students, Table 3 presents the results of linear regression statistic to determine the influence of new media use among the students on their ICC scores.
Influence of New Media Use on the Intercultural Communication Competence
From Table 3 , it can be found that new media use for intercultural communication can 
Conclusion
